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HOP Use Cases for Events

‘HOP connects everyone, and I can put an intern in charge of the events they re so easy!”
“People love the fast, fun, effective hour of meeting everyone in the room!’

Hour of Power Connections® (HOP) gives event planners a turn-key way to create structured engagement
and measurable positive feedback for every event stakeholder. Here are 50 ways to bring people together
before, during, and after conferences, conventions, expos, and special events with structured, one-hour
connection sessions:

Attendee Connection & Value

1. First-Time Attendee Welcome — Help newcomers meet other attendees, discover useful
resources, and feel comfortable participating.

2. Opening Connection Hours — Start your conference with structured introductions that give
attendees familiar faces throughout the event.

3. Solo Attendee Connections — Offer a welcoming session for people attending alone who want
an easy way to meet others.

4. Professional Interest Exchanges — Organize HOP hours around shared industries, roles, or
specialties so participants discover relevant contacts.

5. Connection Rooms — Use venue rooms or designated spaces for pop-in HOP hours where
attendees, speakers, exhibitors, and sponsors meet with structure, but without heavy facilitation.

6. Regional Connections — Bring attendees from the same city or region together to build
relationships they can continue locally.

7. Cross-Industry Discovery — Mix participants from different sectors to uncover fresh
perspectives, shared challenges, and unexpected opportunities.

8. Emerging Professional Connections — Help students and early-career attendees meet
established professionals and explore career paths.

9. International Attendee Welcome — Invite attendees from different countries to share
professional interests, local perspectives, and what they hope to discover.

10. Accessibility & Inclusion Exchanges — Use optional, prompted rounds to hear what helps
people participate comfortably and feel included in your events.

11. Community Connections — Bring visiting attendees together with local business owners,
organizations, and community leaders.
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Event Team Preparation & Collaboration

12. Team-building — Kick off your events with 1-hour get-to-know-you rounds for volunteers and
staff.

13. Pre-Event Connection Rooms — Use venue rooms or designated spaces for pop-in HOP hours
where speakers, exhibitors, and sponsors meet with structure, but without heavy facilitation.

14. Leadership Huddles — Schedule live or virtual team events leading up to the main event where
team members can quickly share updates and information.

15. Cross-Team Connections — Bring registration, production, hospitality, marketing, and
programming teams together to understand how their work connects.

16. Role Spotlights — Help staff, volunteers, and vendors explain what they handle, whom they
support, and when others should contact them.

17.Volunteer Welcome Hours — Introduce new volunteers to experienced team members so they
know familiar faces before arriving on-site.

18. Vendor Coordination — Connect venue representatives, caterers, audiovisual teams, decorators,
and other suppliers to share needs and identify coordination gaps.

19. Scenario Practice — Use round prompts to rehearse concise responses to common attendee
questions, schedule changes, and service challenges.

20. Lessons-Learned Exchanges — Invite returning team members to share practical insights from
previous events with the current production team.

21.Team Appreciation — Give staff and volunteers time to recognize helpful contributions, share
proud moments, and strengthen relationships after the event.

Learning & Knowledge Exchange

21. Session Takeaway Exchanges — Follow a keynote or educational session with rounds where
attendees share one insight and how they might apply it.

22.Cross-Track Learning — Bring attendees from different conference tracks together to exchange
highlights from sessions others could not attend.

23. Unique Solution Sharing — Invite each participant to share a specific professional challenge and
how they uniquely solved it.
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24. Best-Practice Exchanges — Use topical prompts to help attendees share approaches that have
worked in their organizations.

25. Tools & Technology Discovery — Give participants time to introduce useful tools, explain the
problems they solve, and share practical tips.

26. Implementation Planning — Prompt attendees to name one action they will take after the event,
what they need, and who could help.

27.Speaker Connections — Invite speakers to join structured rounds where they share a useful
insight and meet attendees beyond their presentations.

28. Communication Practice — Help attendees strengthen concise introductions using a Themified
Value Introduction™ that makes their value easier to understand and remember.

29. Innovation Discovery — Use prompts about unmet needs, emerging trends, and possible
solutions to surface ideas participants can explore afterward.

Exhibitor, Sponsor & Business Value

31. Exhibitor Introductions — Let exhibitors explain whom they help and what problems they solve
before attendees explore the show floor to rev up referrals.

32.Sponsor-Hosted Connection Hours — Give sponsors a useful way to bring their audience
together while participating in conversations themselves.

33. Buyer-Supplier Discovery — Bring buyers and suppliers into structured rounds to share needs
and capabilities and identify potential fit.

34. Exhibitor Collaboration — Help exhibitors discover complementary offerings, shared audiences,
and opportunities for joint promotion.

35. Product Feedback Exchanges — Invite participating companies to share a focused product
question and hear brief reactions from potential users.

36. Startup Connections — Help founders meet potential customers, advisers, service providers,
and collaborators through concise introductions.

37. Project Partner Discovery — Invite attendees to share what they are building, whom it serves,
and the expertise or resources they need.

38. Hosted Buyer Welcome — Give hosted buyers and participating exhibitors an initial opportunity
to meet before scheduled appointments.
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Sponsor Listening Sessions — Use audience-centered prompts so sponsors hear participants’
priorities, challenges, and interests firsthand.

.Business Referral Discovery — Help attendees explain the situations that signal a need for their

services so others can recognize relevant introductions.

Event Engagement & Continued Connection
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Pre-Event Virtual Connections — Help registrants meet ahead of time, share goals, and identify
people they want to reconnect with on-site.

Destination Orientation — Bring attendees together with local hosts to exchange tips about the
venue, transportation, dining, and nearby attractions.

Reception Connection Hours — Include a structured HOP hour within a reception to give guests
an easy starting point for continued conversation.

Multi-Day Connection Series — Schedule HOP hours with different themes across the event so
returning participants have fresh reasons to connect.

Virtual Attendee Connections — Offer online HOP hours that help remote attendees meet one
another and participate beyond watching sessions.

Closing Reflection Hours — End the event with prompted rounds about valuable discoveries,
useful connections, and intended next steps.

Attendee Feedback Exchanges — Invite participants to share what worked well and what would
improve the experience, with a simple way to capture their suggestions.

Post-Event Reconnection — Host a virtual HOP hour where attendees reconnect, share progress,
and identify opportunities for continued collaboration.

Between-Event Community Building — Offer recurring themed connection hours that keep your
event community engaged between annual gatherings.

Future Program Discovery — Bring attendees, speakers, exhibitors, and sponsors together to
surface topics, needs, and ideas for your next event.

We’d love to support your GROWTH with HOP.

GROWTH = Gaining Rewards, Opportunities, and Well-Being Together, Holistically

Let’s build a more connected, collaborative, and empowered world — one hour at a time.
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